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Innovation Norway




Innovation Norway

A Established 19 December 2003 as a
statutory company

A Started its activities on 1 January 2004

A Took over the initiatives formerly offered by
The Norwegian Industrial and Regional
Development Fund ( SND), the Norwegian
Trade Council, the Norwegian Consultative
Office for Inventors (SVO) and the
Norwegian Tourist Board.

A 780 employees in offices distributed
t hroughout al l of Nor way
30 countries. The Head Office is located in
Oslo.
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One contact point T where businesses are
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Funding of R&D Project




Public financing of Cod - farming in Norway

Source | 2001 |2002 2003 2004 2005 2006 | 2007 2008 | TOTAL
RCN 14,7 79,7 79,8 93,0 42 67 74,5 83,2 533,9
IN 70,1 40,5 54,6 26,6 20,5 20,2 65,5 88,4 386,4
MFCA - 7 10 22 27 29 18,7 20 133,7
TOTAL 1054

All figures in Million NOK, figures are based on information from Innovation Norway and the
Research Council of Norway. The figures may in some cases also include projects which are not
only related to Cod farming.

By the way, in the same time the cod farmers have invested almost nearly 3 billion NOK
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Accepted Marine SkatteFUNN-projects 2002 7 2008 (number of projects)

County 2002 2003 2004 2005 2006 2007 2008 3882 -
Finnmark 5 12 13 14 14 15 8 81
Troms 34 32 44 20 13 18 12 173
Nordland 21 57 48 56 49 23 29 283
Nord -T 9 11 16 9 6 5 2 58
Sar-T 4 48 30 27 19 22 10 200
M&R 37 70 57 39 52 46 23 324
S&Fj 15 20 20 10 20 11 2 98
Hordaland 59 68 44 44 18 22 22 277
Rogaland 27 58 34 24 22 16 21 181
Other 56 60 41 44 29 25 39 294
Total 307 436 347 287 242 203 168 1990
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Accepted SkatteFUNN projects 2008 Aguaculture

Use of external

County Number of projects Total budget Tax reduction R&D

Finnmark 6 13.150 2.556 380
Troms 5 9.600 1.923 380
Nordland 20 29.150 5.753 3.784
Nord -T 1 700 140 350
Sor-T 7 15.400 2.993 2.467
M&R 14 32.900 6.369 9.009
S&Fj 2 3.700 726 200
Hordland 17 29.351 5.052 8.898
Rogaland 17 17.466 3.385 2.315
Other 21 26.550 5.372 2.350
Total 110 177.967 34.169 31.133

Projects lasting 1 -4 years. Amount in 1000 NOK
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COD prosjects AQ SkatteFUNN 2007 og 2008, vs counties

2007 2007 2008 2008
Number of Number of

County projects Total budget projects Total budget
Oslo 1 1,6 0 0,0
Akershus 0 0 1 1,7
Rogaland 2 8,3 1 1,2
Hordaland 4 10,6 0 0,0
Sogn og Fjordane 2 3,9 0 0,0
Mgre og Romsdal 7 14,8 3 6,0
Nord-Trgndelag 2 7,8 1 0,7
Nordland 6 7,3 13 16,2
Troms 3 6,8 1 3,2
Finnmark 2 4,9 1 4,0
Sum 29 66,0 21 33,0

Amount in Mill NOK
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1. STRATEGIC PLAN COD

ISSN: 08088050
ISBNT 13: 97882-9277501-1
ISBNT 10: 829277501-3

PLAN FOR KOORDINERT
SATSING PA TORSK

Oppdrett og fangstbasert akvakultur
Innovasjon Norge, Norges forskningsrad og
naeringen.

2001-2010.

Oppdatert april 2006

New plan 2010 -2020
Was finshed June 2009

- available at our stand
Y Norges forskningsrad L :. Ha” D _319
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Key findings related to industry challenges
outlined in the plan are:

A Access to private and public assets in addition to
alternative financially arrangements

A Constraints in relation licenses and size of licenses, requirements
to locations, distance requirements and other decrees

A Development of a resource management plan that supports
capture -based aquaculture

A Models of organization that support the different links in the value
chain, owner structure and common marketing strategies

A Production efficiency and improvement of production methods and
technology

A Disease prevention measures and enhanced production routine
A Develop appropriate systems for traceability

A Reputation: Cod is safe to eat and is produced according ethically
and sustainable standards
."see®
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Key findings related to challenges in R&D
outlined in the plan are:
A Production methods for good quality fry and stockfish

A Sex development in relation to economic and environment friendly
production

A Genetic and ecological interactions between wild and farmed cod

A Production methods and technology that ensure fish welfare and prevent
escapement

A Disease and parasite control, with focus on vaccine development
A Selective breeding to increase production yield

A Feed and nutrition

A Product development, utilization of raw material, product quality

A Development of gentle, cost effective and approved systems for
weighing, counting and measuring of individual fish.

A Market knowledge and consumer behaviour!!

A Safe seafood will require knowledge about xenobiotics and metals
(iodine, selenium and heavy metals)
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Fish Health 71 Is important

AGood sites

AOnly one generation per site (site rotation)

AGood management i fish welfare

AEffective vaccines

AStrict veterinary control of all farms

AAvoidance of resistance to medicines

AStrict rules for movement of live fish

AAIl medicines approved according to environmental effects

Close cooperation with government institutions and research
Institutes

Fish health 1 a never ending story
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Sustainability

A The expansion of the Aquaculture
iIndustry, places heavy responsibilities
on the operators.

A By using nature as the production
premises, we have a particular
responsibility to ensure that
operations are sustainable and do not
harm the environment.

A The future reputation of the aqua : Sintef 2006
culture industry depends on how we
meet the environmental challenges
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Challenges to overcome ;
Environmental impacts c®

Feed resources
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o Cod lice * = Copper impregnation
Threatto wild cod and &
salmon o
Escapees

e Feed waste
we P 1
Faeces (i
e Medicine and
¢  Chemicals

Source: Bellona, Norway
Modified by Steien, IN ,2008
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What can IN offer

AIN Marine Strategy and Credit Policy (not big changes from 08)
ANCE, ARENA, VRI

AMVP /| MVCP

AIFU/OFU

ADivision Norway Local Funding, Loans and Warranties
ADivision Abroad i Market analysis
AIN Way i into global markets

Alnvestinor AS, located in Trondheim
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== IN Seafood Efforts
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The Value creation programme

ANetworking T strenghten value chain

A Expertise programme i strategy and
brand building

ATrainee programme i learning from the
market

ARegional development i to promote

regional advantages

ADeveIopr_nent projects - to support
competitivness
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SEAFOOD VALUE CREATION PROGRAMME

Ministry of Fisheries and Coastal Affairs., the Counties, Innovation Norway,
Research Council of Norway, FHF, FHL, NSL, NF
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